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Core business strategy

To maintain and maximise impact, in partnership, we build an aligned people powered movement who ensure all people and institutions in

Australia have an understanding of, and respect for, human rights, and are agents of change in upholding them.

We recognise our power and privilege in the context of being on stolen land and commit to embedding truth telling, reconciliation and
Indigneous justice across everything we do
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Transitioning out of existing campaigns — HRA

We have communicated to sector partners and key stakeholders that we have a reduced focus on, and resourcing for, the Human
Rights Act campaign in 2026. We continue to support partners and amplify their work where possible.

In March, The NSW Parliament has agreed to a formal inquiry into the Human Rights Bill 2025, introduced by Greens MP Jenny
Leong. The announcement comes after campaigning from a coalition of over 120 organisations including Amnesty.

A huge shout to our NSW activist leaders who have led this on behalf of AlA for many years.

A Private Members Bill was also introduced to Parliament by Andrew Wilkie in May 2026, a welcome development, and sign that
campaign momentum continues
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Transitioning out of existing
Campaigns- Refugee Rights

We have communicated to sector partners and key stakeholders that we
have a reduced focus on, and resourcing for refugee rights. We continue
to support partners and amplify their work where possible.

Over the past few years, we've consistently advocated with the
government on behalf of people trapped in the Fast Track process. When
we started, over 7,500 people were stuck in this cohort. As of a few
months ago, that number has gone down to 1,000. In private meetings
with the Minister’s office, we have been given the assurance that they
have been quietly, diligently resolving all these cases

This means after a decade in limbo, thousands of people failed by a
flawed government system, are finally able to re-build their lives in
Australia, with their rights protected.




Campaigning wins

Afghanistan — Getting recognition of the Afghan Women’s National
Football team

A key focus of our proactive Afghanistan work for 2026 has been to
secure FIFA’s recognition of the Afghan Women's National Football
Team — whose members have all fled into exile following the Taliban’s
return in 2021. Many including the Captain have found asylumin
Australia.

Amnesty has worked alongside the Sports & Rights Alliance on this issue
for several years through research, advocacy and engagement with
FIFA. Here in Australia, our team worked directly with players to amplify
their stories, engaged Football Australia, and supported the broader
international advocacy effort.

In May, FIFA formally recognised the team. It's a powerful win for the
rights of women and girls from Afghanistan especially when they have
been systematically excluded from all public life including schooling and
employment.




Campaigning wins

OPT - Red Lines Package

A significant development in parliamentary and civil society
engagement on the genocide in the OPT is the Red Lines Package. If
enacted, it will ensure Australia does not arm, fund, or invest in war
crimes, illegal settlements, or genocide- anywhere in the world.

AlA is a major contributor to this work and has been engaging with MPs
and civil society for many months. It is exciting news that the package
of legislations will be introduced in both Houses of Parliament during
the September sitting period. More to come.

OPT - sanctions

We've also seen important movement from the government regarding
accountability for human rights abuses in the Occupied Palestinian
Territory. Australia has now imposed more rounds of sanctions on
Israeli settlers, settler organisations and settler outposts linked to
violence against Palestinians in the occupied West Bank. These
measures include asset freezes, financial sanctions and travel bans.
Most recently, in June, the government announced additional sanctions
against further individuals and entities linked to escalating settler
violence.



https://www.redlinespackage.com.au/

Campaigning wins

Indigenous youth justice building a movement for launch

32,000 people have signed our new action - Australia must
end torturous practices

® Banner painting workshop in Jan - No. of people attended:
46 (target was 20);

® Indigenous Solidarity Forum online in Feb - No. attended
139 (target 120).

® |n-person Letter Writing Workshops: Held 25 total in all
states/territories except for WA & SA (target at least 1 in
VIC, QLD, NT, NSW, & WA)

® Online Letter Writing Workshops: Held 2 (target 1-2)

® Acrux Centered the Indigenous Youth Justice campaign at
the Acrux launch (approx. 500 attendees) with offline
petition-signing
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What's coming next for our campaigns

We formally and publicly launch our strategic priorities direction on July the 15th

International portfolio

Afghanistan tactical campaign
Aug 2026 — Mar 2027 - plan being finalised

Objectives

Advocate for expanded humanitarian protection for
women from Afghanistan

Strengthen Australia's international leadership on
the rights of Afghan women and girls

Build and sustain an AlA's Human Rights Defenders
network for Afghanistan

Key dates

15 August 2026
Anniversary of the Taliban's takeover of Afghanistan

25 November — 10 December 2026
16 Days of Activism Against Gender-Based Violence

8 March 2027
International Women's Day



What's coming next for our campaigns

We formally and publicly launch our strategic priorities direction on July the 15th

International portfolio

Launching a proactive long-term campaign on China Key dates

Objectives July 2026

To be developed through strategic planning Consultation with impacted communities and key
activists

July — Sep 2026

Promotion of Individual at risk cases with a focus on
Tibetan IAR, HK, Uyghur to build supporter connection
9th — 11th September 2026

Strategic planning

October — December 2026

Message testing

March 2027 TBC

Campaign launch



What's coming next for our campaigns

We formally and publicly launch our strategic priorities direction on July the 15th

Indigenous youth justice

Kids Need Better 2026 - 2030

Objectives

1 Raise the age of criminal responsibility in
QLD, NT and VIC to at least 14

1 End the use of torturous practices against children
such as spit hoods, solitary confinement, police
cages, and being held in adult watch houses

1 Secure federal leadership for a National Youth
Justice Framework by collaborating with
other organisations in the sector calling for national
coordination.

1 Secure long-term investment in Indigenous-led
diversion programs and early intervention initiatives

1 Use Human Rights Education to shift public

attitudes and centre children. Highlighting CROC,
social determinants and reality of torturous
practices and the justice system.

Key dates

August 4th

Public launch online - Activist resources are already on
the website

August

Launch of the findings of our audience and messaging
research

End of July onwards

A self-paced, multimedia human rights education
module will be launched both in schools in term 3 and
term 4 and online and promoted to key

identified audiences through social media in Q3

Live and continuing

Continue to grow and mentor Indigenous youth justice
champions and Mob only group



What's coming next for our campaigns

We formally and publicly launch our strategic priorities direction on July the 15th

Climate Justice

2026 - 2030

Objectives
To be finalized end of July - focusing on exposing the
human rights abuses of fossil fuel companies

Key dates

28 - 31july

Uncle Pabai and Uncle Paul hearing

July - October

Recruitment of new activists

September

Strategic and operational planning is finalised
September

IS release of briefing on human rights defenders
featuring defender in Australia
September/October

Sector week of action on gas

October

Campaign launch with website and activist materials
9th - 20th of November

cop31



All of this is only possible because of you

Thank You

AMNESTY ﬁ

INTERNATIONAL |}~
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